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Magazine Profile

1 Brief profile:
PLASTVERARBEITER: The decision-makers’ magazine for increased market opportunities 
and efficient production in the plastics processing industry – information drawn from 
practical experience: thoroughly researched, easy to read, quick to apply.
At a time when cost pressure is increasing and globalization expanding, PLASTVERAR-
BEITER helps plastics processors to make their production more efficient in terms of costs 
and resources, and to identify new market opportunities and exploit them to benefit their 
businesses. It presents innovative products and solutions, along with production and ma-
nufacturing strategies, focusing on specific practical issues. Exclusively researched reports 
and trend reports gather together facts and opinions, providing the specialists and execu-
tives involved in the decision-making process of plastics processing companies with tho-
roughly researched, easily readable information which is quick to apply in practice.  
Each copy of PLASTVERARBEITER is read by an estimated 3.7 additional persons, and 88.1 % 
of recipients are personally involved in purchasing and investment decisions. These figures 
are derived from a reader structure analysis carried out by the TNS Emnid research insti-
tute.

2 Publication:  Monthly

3  Volume/year:  Volume 61, 2010

4  Website (URL):  www.plastverarbeiter.de

5 Memberships: Deutsche Fachpresse, IVW

6 Organ: –

7 Publisher:   –

8 Publishing company:   Hüthig GmbH 
Managing Director: Sabine Buckley

  Postal address: Postfach 10 28 69, D-69018 Heidelberg
Adress: Im Weiher 10, D-69121 Heidelberg
 Tel.: +49 6221 489-230
Fax: +49 6221 489-481

  Internet: www.plastverarbeiter.de
E-mail:  ludger.aulich@huethig.de

9 Editors:    Dipl.-Chem. Susanne Zinckgraf, editor-in-chief
Dipl.-Chem. Martina Bechstedt  
Dipl.-Ing. (FH) Christine Koblmiller
Dr. Dieter Wirth

10 Advertisements:  Ludger Aulich, Advertising Manager
Luisa Clasen, Media Consultant

11 Distribution: +49 6123 9238-257

12  Price (incl. shipping costs and VAT):
Annual subscription domestic  € 204.80
 foreign  € 214.80
Single copy price  not including shipping costs  € 19.–

13 ISSN-No.:  0032-1338

14 Volume analysis  2008 =  12 issues

Magazine format:  DIN A 4

Total volume: 1,454 pages = 100.00 %

Editorial section: 968 pages = 66.6 %

Advertising section:  486 pages = 33.4  %

including   job vacancies/classifieds:  7 pages = 1.44 %
bound insert:                                                               10 pages = 2.05 %

Supplements: 5

15  Analysis of editorial content 2008 =  968 pages
Branch and sector news  62 pages = 6.4 %
Business data/management  55 pages = 5.7 %
Raw materials and additives  177 pages = 18.3 %
Production and manufacturing technology  337 pages = 34.8 %
Tool and mould construction  125 pages = 12.9 %
Product development/R&D 32 pages =  3.3 %
Automation, quality assurance  109 pages = 11.3 %
Literature, contents, editorial, guide, imprint  57 pages = 5.9 %
Cover/inside cover  14 pages = 1.4 %

  968 pages = 100.0 %
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Advertising Rates List
No. 48

valid as of 01.10.2009

1 Circulation:
Print run: 12,684 copies
Actual circulation – annual average:  12,292 copies
(according to page 12, fig. 17)

2 Magazine format: Width 210 mm, height 297 mm, DIN A 4

 Type area:  Width 178 mm, height 257 mm 
Number of columns: 4 columns, 
column width: 41 mm

3  Printing process: Sheet-fed offset
 Binding process: Adhesive binding
 Materials for printing: Data is supplied in pdf format, version 1.3 (PDF/X-

1a), created in Acrobat Distiller from version 4.0 and with screen-modula-
ted proof. High-resolution image data of at least 300 dpi, resolution for 
60 screen, color model always CMYK (no RGB or LAB elements). Bitmap 
(barcode scans) should have at least 800 dpi resolution. The format is cre-
ated in original dimensions plus trim allowance and bleed marks.

 Color advertisements: For digitally delivered masters for color advertise-
ments, the customer must provide a color proof with Fogra Medienkeil 
Version 2.0 or 2.2 and a proof or measurement protocol (= certificate). If 
no such proof is provided, the customer has no right to damage claims 
based on color deviations. 

 Proof specifications: as given in the FOGRA standard. With FOGRA 
Medienkeil 2.0 or 2.2 according to the standard, ISOwebcoated.icc for 
contents as a rule paper type 3 FOGRA 28L – according to standard, 
ISOcoated_v2_eci.icc for cover as a rule paper type 2 FOGRA 39L – accor-
ding to standard. 

 For further information on pdf format pre-settings see www.pdf-club.de 
or call the technical hotline on +49 (0) 81 91/1 25-8 75

4 Deadlines: See editorial schedule

 Publication: Monthly, 12 issues
Publication dates:  See editorial schedule
Advertising deadline:  See editorial schedule

5 Publishing company:  Hüthig GmbH
Address: Im Weiher 10, D-69121 Heidelberg
Postal address: Postfach 10 28 69, D-69018 Heidelberg

 VAT No.:  DE 143 262 410

 Internet:  www.plastverarbeiter.de

 Advertising department: Ludger Aulich
 Tel.: +49 6221 489-230
 Fax: +49 6221 489-481
 E-mail:  ludger.aulich@huethig.de

6 Terms of payment: Net within 30 days of invoice date,
  2% discount in the case of advance payment or 

direct debit

 Bank details:   Postbank Ludwigshafen:
Account number: 4 799 673 
Bank code: 545 100 67
IBAN: DE77 5451 0067 0004 7996 73
SWIFT / BIC: PBNKDEFF
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Rates for b/w advertisements Basic rate 5 % discount 10 % discount 15 % discount 20 % discount

1/1 page 3,430.00 3,258.50 3,087.00 2,915.50 2,744.00

2/3 page 2,287.00 2,172.65 2,058.30 1,943.95 1,829.60

1/2 page 1,715.00 1,629.25 1,543.50 1,457.75 1,372.00

Junior page 1,975.00 1,876.25 1,777.50 1,678.75 1,580.00

1/3 page 1,145.00 1,087.75 1,030.50 973.25 916.00

1/4 page 895.00 850.25 805.50 760.75 716.00

1/8 page 463.00 439.85 416.70 393.55 370.40

Total rates for 2c advertisements 2c rate 5 % discount 10 % discount 15 % discount 20 % discount

1/1 page 3,940.00 3,768.50 3,597.00 3,425.50 3,254.00

2/3 page 2,797.00 2,682.65 2,568.30 2,453.95 2,339.60

1/2 page 2,095.00 2,009.25 1,923.50 1,837.75 1,752.00

Junior page 2,355.00 2,256.25 2,157.50 2,058.75 1,960.00

1/3 page 1,525.00 1,467.75 1,410.50 1,353.25 1,296.00

1/4 page 1,155.00 1,110.25 1,065.50 1,020.75 976.00

1/8 page 723.00 699.85 676.70 653.55 630.40

Total rates for 4c advertisements 4c rate 5 % discount 10 % discount 15 % discount 20 % discount

 1/1 page 4,860.00 4,688.50 4,517.00 4,345.50 4,174.00

 2/3 page 3,717.00 3,602.65 3,488.30 3,373.95 3,259.60

 1/2 page 2,685.00 2,599.25 2,513.50 2,427.75 2,342.00

 Junior page 2,945.00 2,846.25 2,747.50 2,648.75 2,550.00

 1/3 page 2,115.00 2,057.75 2,000.50 1,943.25 1,886.00

 1/4 page 1,485.00 1,440.25 1,395.50 1,350.75 1,306.00

 1/8 page 1,053.00 1,029.85 1,006.70 983.55 960.40

7 Advertising rates in € (formats – see p. 6): Rates do not include VAT.
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Hüthig GmbH, Im Weiher 10, D-69121 Heidelberg, Tel.: +49 6221 489-0, Fax +49 6221 489-481, Internet: www.plastverarbeiter.de

Advertising Rates List
No. 48

valid as of 01.10.2009

8 Surcharges

8.1 Colour surcharges: not discountable  2-c 4-c
 1/1 and 2/3 page € 510.– 1,430.–
 1/2 and 1/3 page € 380.–   970.–
 1/4 and 1/8 page € 260.–   590.–

 Surcharges apply to Euroscale colors  Special colors on request

8.2 Preferential placements:
 Inside front cover 2c / 4c   € 4,455.– / € 5,375.– 

Outside back cover 2c / 4c   € 4,455.– / € 5,375.– 

Binding placements:  10 % surcharge on basic rate

8.3 Format surcharges:
 Bled-off and gutter bleed advertisements:   10 % on basic rate

9 Classified ads:
Vacancies ads per mm  (1 column, 41 mm wide)  €     3.30
Job search ads per mm  (1 column, 41 mm wide)  €     1.75
Wanted/for sale per mm  (1 column, 41 mm wide)  €     3.30

 Box number fee    €   16.–

10 Special advertising: On request

11 Discounts for purchase within 12 months (always on basic rate):
 Frequency discount rate:  Quantity discount rate:
 3 × publication 3 % 1.5 pages 3 %
 6 × publication 5 % 3  pages 5 %
 9 × publication 10 % 6  pages 10 %
 12 × publication 15 % 9  pages 15 %
   12  pages 20 % 

12 Combinations on request

13 Bound inserts must be delivered folded, untrimmed, without back stapling

14 Supplements: (not subject to discount and only for total circulation)
Min. format 10.5 x 14.8 cm, min. weight per single sheet 150 g/m2

 up to 25 g weight   € 2,990.–
each additional 25 g weight   € 1,495.–
Postage per 1,000 supplements:
up to 25 g weight  € 13.40
up to 30 g weight  € 18.80
up to 35 g weight  € 21.10
up to 40 g weight  € 22.60
Max. paper format 20.5 x 29 cm
Delivery: Specimens to be supplied as of order placement, 
circulation up to 14 days prior to publication

15 Stick-on advertising media:  (only for total circulation)
In conjunction with advertisement or bound insert  € 825.–
plus adhesive costs, min. format 6.0 x 7.5 cm at 150 g/m2

– for machine processing  € 588.–
– for manual processing  € 1,265.–
Postage per 1,000:  € 5.10
Positioning on request

16 Delivery address for items 13 to 15:
Kessler Druck, Michael-Schäffer-Str. 1, D-86399 Bobingen
(clearly marked: „für PLASTVERARBEITER, Heft Nr. ...“)

Volume Paper
 weight

Min.
weight

up to
120 g/m2

up to
170 g/m2

over
170 g/m2 

2 pages 120 g/m2 3,945.– 4,100.– 4,255.–

4 pages 80 g/m2 5,988.– 6,148.– 6.388.–
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6

Information Sheet
Formats

Supplement to advertising 

rates list No. 48

valid as of 01.10.2009 

1/2 page 
 vertical
86 x 257 mm

bleed
105 x 303 mm

1/2 page 
 horizontal
178 x 126 mm

bleed
216 x 149 mm

Bleed formats quoted include 3 mm trim allowances

1/4 page 
 vertical

41 x 257 mm
60 x 303 mm*

1/4 page block
86 x 126 mm

105 x 149 mm*

1/4 page
horizontal
178 x 62 mm
216 x 85 mm*

Junior page
126 x 178 mm

bleed
145 x 203 mm

1/3 page
horizontal
178 x 83 mm

bleed
216 x 106 mm

1/3 page 
 vertical
56 x 257 mm

bleed
75 x 303 mm

1/1 page
178 x 257 mm
 
bleed
216 x 303 mm

2/3 page 
 vertical
117 x 257 mm

bleed
136 x 303 mm

2/3 page 
 horizontal
178 x 169 mm

bleed
216 x 194 mm

*bleed

1/8 page block
86 x 62 mm

1/8 page  vertical
41 x 126 mm

1/8 page 
 horizontal
178 x 29 mm

Formats: width x height

Bound inserts:

Width: 210 mm

+ 4 mm trim inside
+ 3 mm trim outside

Height: 297 mm

+ 5 mm trim top
+ 3 mm trim bottom

Magazine format: DIN A4, width 210 mm, height 297 mm
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MedPlast

Almost 50 percent of medical devices are made of plastic, and their share is 
rising significantly. Special issue MedPLAST provides succinct and direct infor-
mation to those making investment decisions on the trends dominating the 
market, where the greatest market opportunities lie, and what innovative 
products, technologies and strategies can be used to produce medical devices 
efficiently in terms of costs and resources, also in Germany.

Topics covered include the development, production and packaging of high-
quality medical devices and plastic parts for medical use. The information is 
practical, thoroughly researched, easily readable and quick to apply.  Additional 
distribution at important industry events.

Circulation:  12,000 copies

Publication date: May 28, 2010

Advertising deadline: May 3, 2010

Price advantage:
The special issue is published in A4 format. Type area and ad formats as for 
PLASTVERARBEITER. As an advertiser in the trade journal PLASTVERARBEITER 
(in 2009), you will receive a discount of 5% on any ads you publish in 
MedPLAST.

MedPLAST:
A PLASTVERARBEITER special issue

Advertisement 
formats

 Advertising rates
4c (in Euro)

1/1 page €   3,320.–

2/3 page €   2,215.–

1/2 page €   1,660.–

Junior page €   1,910.–

1/3 page €   1,106.–

1/4 page €    870.–

1/8 page €    460.–
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*You save 5 % placement costs if you opt to place your ad in the September and/or October issue of
the trade journal PLASTVERARBEITER in addition to the magazine “Products & More”.

Welcome to K 2010! In view of the many foreign visitors to this fair, 
Products & More will once again be published in English for the world’s 
largest plastic trade fair “K 2010”.
“Quick – we have to see more”, is what we hear from many trade fair 
participants in Düsseldorf. 
With top structured last-minute information, Products & More, the must-
have magazine on the fair, navigates additional spontaneous visitors to 
your booth. 
The editorial staff’s goal is to increase product and exhibitor transparency, 
and add impetus to point-of-sale selling. Your ideal media accelerator for 
business at the trade fair. 

Publication date of Products & More: October 22, 2010

Circulation: 45,000 copies

Distribution:  Hotels in and around Düsseldorf, and at the K 2010 through 
the publisher’s own trade fair stands and through selected 
media partners

Magazine format: 297 x 420 mm, columns 40 mm

Advertising deadline: October 1, 2010

Products & More
More than a trade fair magazine.

A publication of the professional journals
PLASTVERARBEITER and KGK for K 2010

Welcome to K 2010

Ad format Type area sizes
(width x height)

Ad rates
(magazine only)

Ad rates*
(including PLAST-
VERARBEITER)

XXL
1 newspaper page

265 mm x 376 mm €  6,300.–  (4c) €    5,985.–  (4c)

XL
1/2 page

130 mm x 376 mm
265 mm x 185 mm

€  3,150.–  (4c) €  2,992.50  (4c)

XL
Junior page

175 mm x 247 mm €  3,680.–  (4c) €    3,496.–  (4c)

L
1/3 page

   85 mm x 376 mm
265 mm x 122 mm

€  2,170.–  (4c) €  2,061.50  (4c)

M
1/4 page

130 mm x 185 mm
265 mm x   90 mm

€  1,680.–  (4c) €    1,596.–  (4c)

S
1/8 page

   85 mm x 125 mm €      845.–  (4c) €     802.75  (4c)

Header ads    40 mm x   50 mm €      995.–  (4c) €     945.25  (4c)

Magazine for the 
international trade fair public

In 
English!
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Products & More
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Market & Contact

16

Increase your presence in the market: combine print and online!  As a supply source advertiser you receive an additional inexpensive 
“Plus Entry” at www.plastverarbeiter.de on request. What is a “Plus Entry”? You can enter the following in the database of our online portal: 
your company address plus telephone and fax number plus link to your homepage plus logo plus free text on your product program. 
Price: as a supply source advertiser you only pay 50 € per year.

Market & Contact (supply source)
Term: 12 calendar months

Disposition: Monthly

Conditions: The contract runs for 12 calendar months and 
continues until terminated. Termination of 
contract is possible up to a period of six 
weeks prior to the end of the contract term.

Size: Single-column, 41 mm wide;
Minimum height 10 mm (4 lines)

Price per issue: Per mm height b/w € 3.00; 
color € 4.50

Corrections: Up until the advertising deadline for each issue

Advertising deadline: See publication schedule
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Circulation and 
Distribution Analysis 

18 Geographical distribution analysis:

Economic region Percentage of copies 
actually distributed

 %    copies

Germany
Abroad

82.4
17.6

10,127
2,165

Copies actually distributed 100.0 12,292

Breakdown of foreign circulation Percentage of copies 
actually distributed

 %    copies

Benelux 6.0 130

Austria/Switzerland 62.4 1,351

Other European countries 30.3 656

Other non-European countries 1.3 28

Copies actually distributed 100.0 2,165

16 Circulation monitoring: 

17 Circulation analysis:  Copies per issue 
on average for the period 
July 1, 2008 to June 30, 2009

 Print run: 12,684*

 Number of copies 
 actually distributed: 12,292  including abroad: 2,165

 Copies sold: 1,335 including abroad: 286
 – Subscribed copies:    1,313 including association  
   member copies:   –
 – Other sales: 22* 
 – Single copy sales:  0*

 Free copies: 10,957

 Residual, archive and 
 specimen copies: 392*
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Reader 
Structure Analysis 

19 Sectors/industries/company types
Department/
group/class 

Recipient groups
(according to industrial sector classification*)

Percentage of copies actually distributed
 % recipients

20
Chemical industry
Plastics, raw materials production
Production of auxiliary materials and chemicals

7.9 971

22

Manufacture of rubber and plastic goods/users of plastics
Vehicle construction Electrical engineering/electronics
Construction sector Medical technology
Mechanical engineering Information and communication
Packaging industry Household goods
Furniture/furnishing Sports and leisure industry
Precision mechanics and optics Agriculture
Toys and jewelry

70.4 8,653

28

Mechanical engineering
Plastics processing machines
Molds and tool construction
Other mechanical engineering

11.0 1,352

46.12 Trade with technical chemicals 2.3 283

71.12 Services for companies
Construction and engineering agencies

5.0 615

72/85 Research, development, training 2.0 246

Other* 1.4 172

Copies actually distributed 100.0 12,292

* Section of circulation not analyzed, such as trade fair and congress copies etc.
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20 Size of business unit:

Percentage of copies actually distributed

 % recipients

1 – 49 employees 25.1 3,085

50 – 199 employees 36.5 4,487

200 – 499 employees 24.1 2,962

500 and more employees 12.1 1,487

No details 2.2 271

Copies actually distributed 100.0 12,292

Percentage of copies actually distributed

 % recipients

Company management 56.3 6,920

Research and development 51.4 6,318

Design 37.2 4,573

Work preparation 32.5 3,995

Manufacturing / production 48.9 6,011

Quality assurance 36.5 4,487

Materials management / purchasing / logistics 33.1 4,069

Marketing /sales 34.5 4,241

No details 0.1 12

Copies actually distributed 100.0 12,292

21.1 Job feature – field of activity (multiple responses)

21.2 Job feature – position in company

Percentage of copies actually distributed

 % recipients

Managerial function 81.8 10,055

–  Proprietor, managing director, 

authorized representative

–  Department head, technical manager

Plant manager, production manager

– Entrepreneurial management, sales manager

36.9

42.7

2.2

4,536

5,249

270

Other technical staff 13.4 1,647

Other 4.0 492

No details 0.8 98

Copies actually distributed 100.0 12,292

22 Education/training: professional position
23 Age/gender
24 District size classes

Not surveyed as the use 
value of this magazine as an 
 advertising vehicle does not 
depend on it.

�

Reader 
Structure Analysis

19
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Dr. Dieter Wirth
Editorial team
+49 6221 489-437
dieter.wirth@
huethig.de

Verena Loewenthal 
Switzerland
+41 71 6637788 
vl@interpress-media.ch

Peter Wokurka
USA, Canada, Netherlands, Norway, 
Sweden, Denmark, Finland, Hungary, 
Spain,  Portugal, Czech Republik, Slovakia
+43 70 668876
peter@wokurka.at

successful media for experts

Luisa Clasen
Media consultant
+49 6221  489-301
luisa.clasen@huethig.de

Dipl.-Chem. Susanne Zinckgraf
Editor-in-chief
+49 6221  489-347
susanne.zinckgraf@huethig.de

Ludger Aulich
Advertising manager
+49 6221  489-230
ludger.aulich@huethig.de

Dipl.-Chem. Martina Bechstedt
Editorial team
+49 6221  489-246
martina.bechstedt@huethig.de

Our publishing team:

Dipl.-Ing. (FH) 
Christine Koblmiller
Editorial team
+49 6221 489-287 
christine.koblmiller@huethig.de

KAUTSCHUK GUMMI KUNSTSTOFFE
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